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Funded by the Norwich Town Deal

Triple objectives:

Encourage people to relocate 
to Norwich for work

Attract inward investment
 to Norwich

Contribute to local
 cluster growth





How?

Extensive research

Authenticity

Realistic expectations









Over 39 million 
impressions

Performance above 
industry benchmarks on 

all display and video 
advertising

92k clicks on 
campaign in 6 

weeks

Notable uplift in 
recruitment and property 

specific searches related to 
Norwich, during the 

campaign period.









workinnorwich.co.uk/working-in-norwich

(and tell us what you need!)





visitnorwich.co.uk
over 600k users a year

170 pieces of PR achieved
Channel 4, BBC, The Guardian, 

The Telegraph, Times Travel

Owned audience of 98k 
Social media and fortnightly newsletter

Link to industry partners



“Sustainable leisure and travel options need to become desirable options as 
part of the rise of the ethical consumer”

Simone Fullagar

• 81% of travellers believe sustainable travel is important

• 76% want to travel sustainably over the coming 12 months

•  65% would like to choose environmentally friendly lodging

7 in 10 consumers feel overwhelmed by starting the process of being a 

more sustainable traveller.

Booking.com / Expedia
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